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YAY EVERY DAY
a guide to living a happier, healthier and less-stressful life in the digital era

Yay Every Day is a website dedicated to maintaining a personal sense of balance, positivity and 
healthiness in a time of digital domination, social disconnection and general overwhelm. 

The site has three main pillars: happy mind, happy body and happy tummy. Each of these sections 
features long-form articles, quick reads, tried and tested tips, reviews, product guides and activity 

guides, all with the aim of bringing joy, peace and life inspiration to readers.

We live in a super-fast world of interactive digital technology, instant communication and constant 
hurrying. It has its benefits, but it can take its toll on our mental and physical health.  

This way of living can also create a disconnect between us and the things we value: simple pleasures, 
nature, friendships, relaxation, long coffees and feeling individual, alive and purposeful. Yay Every Day 

gives readers a chance to reset, rediscover and move forward in a positive, mindful way. 

More than an ‘anything goes’ blog, it is a carefully curated outlet for those interested in or curious 
about wellbeing, lifestyle and health. Any product benefits and claims are investigated, the reviews are 

honest and the long-form content is purpose-written. 

WHAT IS YAY EVERY DAY?

WHY DOES YAY EVERY DAY EXIST?
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Appreciating the simpler things in life and slower living  
Example topics: seasons, journalling, warm jumpers, the perfect cuppa, reading 

——— 

Better mental health, wellbeing and happiness in life  
Example topics: fun, mindfulness, stress, anxiety, sleep, positivity, travel 

——— 

Exercising thoughtfully for life, not following fads or perfect body ideals 
 

Example topics: yoga, pilates, walking, climbing, martial arts 

——— 

Eating a healthy, balanced, ethical or cruelty-free diet  
Example topics: vegetarianism, veganism, superfoods, sustainability 

——— 
Staying grounded in the age of smart tech, fast travel and high pressure 

Example topics: non-screen time, relaxation, self-care, being your own boss 

WHO IS IT FOR?

AUDIENCE INTERESTS

Put simply, Yay Every Day is for anybody who wants to read about things related to improving their 
happiness, health, wellbeing and work-life balance. These are all interlaced with the digital age we live 
in, so the role of technology today and the quest for quiet moments where we switch off play a part in 

this. It’s not that technology is bad; it’s just that it isn’t necessarily good to be fully consumed by it. 

The content isn’t deliberately aimed at one gender in particular, though, as with most publications of its 
kind, the larger proportion of the audience is female.  

Your first wealth is your health. That said, money is tight across Britain at the moment. Yay Every Day 
deliberately features everything from free ways of having fun to more expensive investment items, so 

that it suits the average budget of a working 20-45 year old in the UK.
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Yay Every Day is edited by Amy Pay, a highly experienced freelance journalist and content creator.  

Amy has written features for many national outlets, including The Telegraph, The Guardian, Lonely 
Planet, BuzzFeed, Cosmopolitan and Vegan Living. She also writes content for brands and 

organisations that align with her interests, including Visit Wales, The Body Coach and Veganuary.

If you have a story, product,  book, press trip opportunity or interview opportunity that you think fits 
the themes and topics covered on Yay Every Day, get in touch! Ideas are always worth sharing. 

Further along the line, there will be opportunities for commercial partnerships that are in line with the 
look, feel, voice and content of Yay Every Day. In the meantime, the priority is to provide relevant, 

interesting and sharable content to the target audience and to build a strong following.  

Any physical products that are being featured must be sent to Yay Every Day so that they can be tried 
and potentially photographed for social media content and visuals. 

MEET THE EDITOR

GET INVOLVED

CONTACT DETAILS
See more of Yay Every Day 

Visit www.yayeveryday.co.uk 

Follow @YayEveryDay_ on Twitter 

Get in touch with Amy 
 

Email acpay@hotmail.co.uk  

Follow @YayAmyPay on Twitter

http://www.yayeveryday.co.uk
http://www.yayeveryday.co.uk

